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Thank you for considering sponsorship lAWFest 2009 Our festival brings together
over 200 whitewater competitors and more than 1300 spectators including outdoor enthusiasts
families, conservation groups, musicians, artisans, vendors, and the media. NAWFest kicks off

the United States Freestyle Committeeds ye
competitions which attracts athletes from around the country.

The festivities take place duringthf @ e ek end of March near CI
Bend, the statebés best whitewater park that
is considered a Mecca around the southeast for playboating which isnalso ks freestyle
kayaking. Il n addition to Kingdés Bend, we u

located near Albertville, AL, for two of our competitions during the weekend.

The grassroots efforts of the founders of NAWFest, pasgdiabama kayakers known
around the paddling world as The Bama Boyz, have grown the festival into a great experience
for all. Our two day event caters to people of all ages by offering a full itinerary of competition,
games, chil dr e nlgesmuscebeautful campig gn the leotubt IFaksRiver, arts
and crafts, and river conservation. We are celebrating The Fifth Year Anniversary for
NAWFest and need your help to make 2009 the biggest, most exciting yed®lgase review
the following attachment for sponsorship details and forms. If you are interested in sponsoring
2009 NAWFest please contagtawfmail@gmail.comThank you for your time. See you on the
river!

Our Vision

We havethreemai goal s to help make this year o0s
to gain more exposure for the sport of kayaking by attractingpaddlers to the event with a
music festival. We have always included live music during the festivities, but thisvgeaant
to bill NAWFest as a major south eastern music festival and whitewater event with the hopes of
tripling our attendance numbers. Our second goal is to combine diverse sporting activities like
mountain biking, climbing and trial riding, which witlraw other outdoor aficionados to the
sport of kayaking. We hope to achieve this idea by using the Teva Mountian Games as our
model. Our third goal is to raise more money for conservation groups such as American
Whitewater and to give other groups in tleeal conservation arena a platform to get their
messages out to the general public raising more awareness. We are also currently workin%
toward achieving noprofit status in order to create a program to bring the sport of paddling to
innercity children.

The History of NAWFest

In 2005 our introductory year brought in approximately 200 attendees & competitors. In
2006 we quadrupled our attendance. NAWFest 2007 went off with a bang and 2008 set new
records even with 29 degree temperatures, snowicand\We were astonished and pleased to
|l earn that the majority of |l ast yeardés atte
accomplshed exactly what we set outdchieve; to introduce whitewater kayaking to a whole
new world of peopleand to grow interest in our sport which garners awareness in river
conservation across the US. With such dramatic growth in only 4 years, we are expecting over
2000 guests in 2009
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How Sponsorship Money Is Used

We need $11, 000 f setrto implovesthe pverallrqoadity ol thaMEsgval by
including a major music element, Battle of the Bands, and adding various outdoor activities listed in our
vision statement. We know, with these additions, we will appeal to a wider range of peoptagttra
them to the sport of kayaking and raise more money for conservation groups. Last year NAWFesi
utilized $6,500 for expenses including;

Administration needs; Building Materials; Staff/volunteer

paper, ink, pens, main stage and other compensationt{shirts,
envelopes, wrist bands, event locations food, free ticket)

raffle tickets Children Game Rentals Food supplies and
Websiterights/domain Waste management preparation
rental/mainénance Porta-potty Rentals Gasoline

Supplies; tents, Advertisement Money for competition
generators, electrical Signage cash purse

T-shirts; design and Competitor bib Conservation Donatits
printing costs purchasing

Site/Equipment Rental

Advertisement and Promotio

Several diferent medium$iave beerontacted and Wiattendt h i s y e aimcladsng;localsaidio V
stations, news channels, newspapers, magazines, canoe club newsletters, professional photographers,
editing companies and television programs (list availapta request). The websiteswfest.om and
Myspace.com/Nawfestill be posting ugto-the-minute information, while numerous spors@@ we b s i |
postblogg egar ding the festival 6s atltopromote theipoducts while c h
sales represeatives from each compamass out information and answgrestionsLocal conservation groups
involved with NAWFest give us the gift of volunteers and hedgainmore exposure during events they host
before the festivalWe will receiveendless free press and volunteers frommerican Whitewater, North
$PHULFDYV OfbrypibFit Viwsr c@rig&ation group,in HIFKDQJH IRU 13$:)HVWTTV G
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Jackson Kayak Promo 2007
AT Paddles Promo Video 2007
Birmingham Post Herald
Huntsville Times

Birmingham News

Sidetracked Magazine
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American Whitewater
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